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88% OF SURVEY * *
PARTICIFANTS INDICATED *

THAT THE EU SHOULD TAKE
A MORE ACTIVE ROLE IN
COMBATING FAKE NEWS

AND MISINFORMATION **

Online expert survey on the issue of the disinformation in 8 SMARTeD project participant
countries: Czech Republic, Estonia, France, Greece, Latvia and Slovenia. The survey was
implemented by the SMARTeD consortium partners lead by ManaBalss.

Read more about the preject here: https:/fej.uz/smartedreport




